
 

 

Digital Marketing Executive 
 
Department: Marketing 
Reporting to: Head of Digital 

 
Since launching in 1989, CMC Markets has become one of the world's leading online CFD and financial spread betting 

providers, with nearly 66.8 million trades executed annually across Europe, Asia Pacific and North America. 

CMC Markets’ success is founded on its ability to deliver a wide range of trading products to customers, from single 

equities to indices, currencies and commodities. This means our clients don’t need to go to a forex broker, futures broker 

or a commodities broker to trade these different instruments, they can trade them all through one trading platform. CMC 

Markets has pioneered the development of online trading in markets around the world to become a world leading spread 

betting and CFD provider.  

  

ROLE AND RESPONSIBILITIES 

 

Purpose of role:  

As a Digital Marketing Executive you will have the opportunity to develop across a wide range of acquisition 

disciplines. However, the role will have the main responsibility of delivering revenue growth through the planning, 

management, optimisation and execution of affiliate activities, as well as supporting our PPC strategy. 

 

We are a data centric business and will need you to work closely with internal business intelligence to ensure 

activity drives long term client value. 

 

We are seeking an individual who has a good level of digital experience and is looking to take on a new challenge. 

We offer high levels of remuneration and appreciate that work-life balance is important – that is why our senior 

management team has been with us for an average of 9 years.  

 

Key responsibilities: 

Affiliate marketing 

 Own and manage global affiliate marketing budget to deliver profitable affiliate campaigns and relationships 

 Plan, manage and optimise affiliate strategy and campaigns globally including but not limited to affiliate 

marketing and remuneration strategies 

 Lead and manage the process of acquiring new customers through the affiliate channel by consistently growing 

affiliate base and providing on-going marketing support to the affiliate partners (creative assets, bespoke 

content, bespoke promotions, etc) 

 Grow and develop the in-house affiliate marketing channel by working with affiliates and affiliate networks 

across various verticals – content, email, loyalty & cashback, comparison sites, etc. 

 Negotiate bespoke terms with large publishers and networks 

 Analyse and report programme performance using affiliate and 3rd party analytics platform providing 

comprehensive reporting to all levels, troubleshooting and making recommendations to improve overall ROI 



 

 Provide support for new affiliates and assist with programme implementation, including creative brief delivery, 

creative asset production management, IT requests, affiliates operations, partner billing process 

 Work with affiliates and our white label technology partner to improve in-house affiliate capabilities 

 Manage, enforce and develop T&Cs for the affiliate programme by working with in-house legal and compliance 

teams 

 Effectively manage daily requests from affiliates 

 Co-ordinate with the other acquisition team members to drive balanced and complementary campaigns 

 Work with the Global Acquisition Manager to define affiliate marketing strategy, set realistic KPIs and deliver 

positive return on investment.  

 

PPC 

 Assist in the management of a multi-million pound PPC budget to achieve pre-agreed channel targets 

 Assist in the expansion of PPC activity into new countries globally 

 Help generate and refine keywords and ad copy; create and manage RLSA segmentation and activity 

 Help drive the strategy and implementation of in-house technologies to execute & optimise PPC campaigns.  

 Report performance to a senior internal audience  

 Liaise with regional offices to ensure activity is tailored for local markets and best practice is shared globally  

 Co-ordinate with the other Acquisition team members to drive balanced and complementary campaigns 

 Work closely with the SEO Manager to share information and identify synergies with SEO 

 Continuously develop ad implement landing page testing in order to drive conversion rate efficiencies 

 

Communicating success 

 It is vital that learnings and insights are shared across all regions so that successful initiatives can be replicated 

and low performing strategies can be re-assessed or avoided 

 Share trend and market insights via a range of internal means 

 

General 

 Creation and execution of marketing campaigns to deliver against both brand and direct response objectives on 

a regional and global scale 

 Support in the management, reporting and optimisation of global affiliate, search and paid marketing programs 

 Build relationships with key areas of the business and external suppliers in order to deliver all of the above 

 Various budget and purchase order and budget administration tasks 

 Maintain personal/professional development to meet the changing demands of the role, including all relevant 

regulatory and legislative training 

 When dealing with all customers, clients or colleagues ensure that we provide a clear, fair and  consistent high 

quality service that presents a professional and positive image of CMC Markets  

 Take all reasonable steps to ensure appropriate confidentiality 

 Undertake such other duties, training and/or hours of work as may be reasonably required and which are 

consistent with the general level of responsibility of this role 

 

 



 

KEY SKILLS AND EXPERIENCE 

 

Skills and competencies 

 Ability to translate findings from detailed analysis into actionable insights to further the businesses digital efforts 

 Exceptional attention to detail and analytical mind-set 

 Self-starter with ability to drive projects with minimum supervision / management 

 Highly motivated and passionate about digital media 

 Experience of developing acquisition / content / brand partnerships from scratch 

 Strong negotiation and interpersonal skills – confident in talking to partners of different size and level 

 Strong technical skills – solid understanding of affiliate, analytics and digital technologies 

 Excellent Excel skills – skilled at advanced data manipulation (pivot tables, SUMIFs, VLOOKUPs) 

 Strong project management and organisational skills 

 Ability to work well under pressure and to tight deadlines 

 Excellent communication and presentation skills, written and oral 

 Ability to communicate throughout all levels of an organisation both technical and non-technical 

  

Educational / Experience requirements 

 1 - 2 years digital marketing experience with demonstrable track record of setting up and managing successful 

digital marketing campaigns 

 Proven experience of analytics packages (preferably Google Analytics) 

 Strong analytical and numeracy skills to fulfil the requirement of compiling website and campaign performance 

reports 

 Experience of managing & growing affiliate programmes in-house by working with publishers and networks.  

 Ability to demonstrate 3 – 4 successful affiliate tactics (cashback sites, content, email, etc) 

 Advanced understanding of affiliate ecosystem – affiliates / networks / agencies / advertisers 

 Knowledge of affiliate technologies, programmes, platforms, networks and large affiliates 

 Knowledge of setting up in-house programme (commission plans, legal contracts, tracking) 

 Knowledge of digital marketing landscape and different business models 

 Understanding of lead generation, CPA, revenue share, hybrid deals  

 Understanding of statistical reporting and web analytics 

 Familiarity with affiliate marketing, PPC and CRO 

 Educated to a degree standard, preferably in a science discipline 

 Forex, Binary Options, CFD or Spread Betting affiliate industry experience is a plus, but not essential 

 

CMC Markets is an equal opportunities employer and positively encourages applications from suitably qualified and 

eligible candidates regardless of gender, sexual orientation, marital or civil partner status, gender reassignment, 

race, colour, nationality, ethnic or national origin, religion or belief, disability or age. 

 

 

KEY OBJECTIVES/KPIS 



 

 

 As per performance review 

 

 

COMPETENCIES 

 

 Communication 

 Team Work 

 Customer Focus 

 Resilience & Adaptability 

 Problem Solving 
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